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The 
Transformative 
Power of AI



Confidential and Proprietary 2023

AI Helps
Us Daily

From solving 
important global 
problems, to 
supercharging our 
enterprises and the 
tools in our pockets  



  AlphaFold   maps 200 million+ protein structures 
using AI - accelerating the research and development 
process around new medicines and vaccines.  
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Synthesize
Data

Give 
Predictions

Create New 
Content

Hold 
Conversations

Analytical AI
Left brain

Generative AI
Right brain

Analytical AI vs Generative AI



AI Represents the Third Big Platform Shift
Turning Everything Conversational
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The Dawn of the 
Conversational 
Economy



Query lengths and visual searches are 
continuously increasing 

Traditional Search 
is Changing 



We Are 
Asking More 
Complex 
Questions…

Dress for an outdoor wedding in Miami in a trending colour with 2 day delivery

Users are 
asking more 
complex 
questions…
Generative AI enables 
consumers to get answers 
to complex questions

Dress for an outdoor wedding in Miami in a trending colour with 2 day delivery

https://docs.google.com/file/d/1mgvQqjISUv9oRS6i_iHUKs1V6eJvvZeL/preview
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Before we get going, can 
you tell me a little bit more 
about the event?

Sure. It’s a traditional Hindu 
wedding and guests have 
been asked to dress 
accordingly. It’s an indoor 
event, and I’m not part of the 
wedding party. My favorite 
Color is green, but I’m open 
to other colors. The wedding 
is on September 10th and I 
fly out on the 8th.

https://docs.google.com/file/d/1nTGPJmRvJ1sk3QAmerlQStx5ytdiwXA1/preview


Multi-modal input allows us to 
leverage text, video, images, etc. 

…And We Use Text, 
Images, Video, etc. 
in Our Searches 

 this one in green pls
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The Use Cases - Boosting Creativity & Productivity

Mastering the 
AI-Powered 
Conversation



         Boosting productivity & creativity

         Boosting customer experience

         Boosting customer engagement

GenAI Use Cases





We Expect to be Inspired in   New Ways  …

Would the white table look 
good with brown chairs?

Let me generate 
an image for you.

And in my kitchen?

This is what it will look like:

Place order

Sure! The products will be 
delivered at Hemmelig Vej 100, 
3000 Helsingør, correct?

Correct

     Your order is confirmed.



Generative AI

AI prompt: 

 Image     

Skier, early morning, sun in the background
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AI-generated



Written prompt: A woman's dress made of a heavy, wool blend in a deep 
shade of burgundy. The dress should have a fitted bodice with a full, A-line skirt. The 
neckline should be a high, round collar, and the sleeves should be long and fitted. The 
fabric should have a subtle texture and be adorned with intricate lace trim in shades of 
black and cream.

… or ask GenAI to create new designs based on images of the seasons top selling dresses …   

GenAI for 
Product Development 
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Type: Dress
Pattern: Flower

Color: Blue and white
Length: Knee

Sleeve: ⅞ length
Neck: V-neck

Closing: Buttons
Details: Elastic cuffs

Embrace the carefree spirit 
of summer with this 

gorgeous blue and white 
floral dress. The flattering 

V-neckline and airy 7/8 
sleeves offer a touch of 

elegance, perfect for 
garden parties or seaside 

brunches. Enjoy the 
comfortable … more

AI Detects Attributes & 
Categorizes Accordingly 

AI Generates Engaging 
Product Description

Product Visual

AI Detects Attributes, Categorizes, and Generates
Engaging Descriptions Ready for the 

Conversational Era
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The AI-Driven 
Future: Getting 
Started & Adapting 
the Organization
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Represent - 75% of total annual impact 
of Generative AI

Impact as a percentage of functional 
spend, %

Impact, 
$ billion

Where to 
Prioritize 
Your AI 
Efforts

Source McKinsey & Company

https://www.mckinsey.com/~/media/mckinsey/business%20functions/mckinsey%20digital/our%20insights/the%20economic%20potential%20of%20generative%20ai%20the%20next%20productivity%20frontier/svgz-vivatech-full-report-rgb-exh3-final.svgz?cq=50&cpy=Center


Allocate Headcount 
& Financial Resources  

43%

58%

43%

58%

10%

21%

8%

~90%

In the process of establishing 
a dedicated team and budget

Already established a 
dedicated team and budget

No concrete plans or unsure 
if/how to integrate GenAI into 
the business  

 Tech

Retail

Aerospace & Defense

Pharma & Healthcare

Financial Services

Energy & Utilities

Telecom

Automotive

Consumer Products 

Industrial Manufacturing

74%

62%

52%
42%

42%

39%

36%

30%

23%

19%
Almost 90% of organisations plan to have

dedicated AI teams before the end of 2024

Already established, dedicated team 
and budget by industry

Out of respondents surveyed across different industries, following 
are the percentages of respondents stating that they have 
established a dedicated team and budget to integrate GenAI into 
future product/service development plans

”Already established a 
dedicated team and budget” 

by Industry

 Tech

Retail

Aerospace & Defense

Pharma & Healthcare

Financial Services

Energy & Utilities

Telecom

Automotive

Consumer Products 

Manufacturing

74%
62%

52%

42%

42%

39%

36%

30%

23%

19%

Dedicated AI Teams & Budget



Leaders to Embrace Change Management 
to Succeed with AI

Rethinking Systems & Processes

Transformative Talent Management

Attract Top Talent by Showcasing Your AI Initiatives

Unique Human Qualities -  Critical Thinking, Empathy, Creativity, etc. 

Cultivating an AI-Ready Culture

Leadership in the AI-Driven Future



Test & Learn Mindset 
is Critical
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Denmark!
We’ve Got This. 
Let’s Go!
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The time is
now


